Developing a
Fundraising Plan

Part 2
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Australia's only eLearning certified Social Enterprise @
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o Seek opportunities T icickatear

Understand

1. Your advantages

2. Why people give

3. Who they are and how to connect
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Why do people give? @iCIickZLearﬁ@

Givers are altruistic and trust matters most

TOP 3 BOTTOM 3
Know & trust the charity é Responsibility to share
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Q. How significant are the following motivations for you in deciding to get involved v
with a charitable organisation? AUSTRALIAN

SOURCE: http://www.slideshare.net/markmccrindle/australian-community-trends-report-national-study-summary-
by-mark-mccrindle/13?utm_source=slideview&utr it il&utm_campaign=share_clip
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iClick2Learn’

-

Knowledge and trust of the organisation

That it is an Australian based organisation

Making the world a better place for those who are
less fortunate

When | see a need
Investing in significant and long-lasting change

To give back to the community

The feeling | get from doing something for someone
else

A personal connection with the organisation

Sharing personal values with the organisation
receiving the donation

My faith and beliefs
The responsibility | feel to share my wealth

Social pressure | feel to be a 'good person'
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How significant are the following motivations in your
decision to get involved with a charitable organisation?
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Doubting how much gets through
Scepticism and trust issues
Oversaturation of charities

Already giving to people in need

BLOCKERS

Rising costs, variable income
Donation requests intrusive
Set amounts / ongoing contracts

Complex giving process

Blockers & enablers to giving

EMOTIONAL

Personal connection

?w iCIick2Learri®

Stories of change / impact

Frontline participation

Show impact of individual gift

Transparency

ENABLERS

More information

Values alignment

Micro-giving, small steps

PRACTICAL
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in giving
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@ iClick2 Learrf)

Australian Philanthropy outlook ($m)
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@ iClick2 Learrf)
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The graph above shows giving over time via the GiveNow donations platform. As you can see, giving
spikes occur every June (the exception above is in 2004, where giving spiked in response to the Indian
Ocean tsunami).
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ﬁ‘ iCIick2Leorn®

Donor expectations regarding
transparency and accountability
continue to increase year on year

The Big Rethink

Show you care about ethics and accountability

Show where the money goes

Inform and educate e.g. Link to ‘Choice article’

https://www.choice.com.au/shopping/everyday-
shopping/ethical-buying-and-giving/buying-
qguides/donating-to-charity
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o 7 Gifts from others T icickateart

Money
Time
Expertise
Products
Information
Voice

N o g ko=

Influence
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https://www.choice.com.au/shopping/everyday-shopping/ethical-buying-and-giving/buying-guides/donating-to-charity

Describe your personas T icickateart

3
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Messages T, icickateart

Homerise and personalise

Your $10 will sponsor a local child and give
them breakfast this week

not

1 in 10 children don’t have a good breakfast
and $10,000 will give us 3 months of
breakfasts

©iCiick2Leam and Natalie Bramble. Whitten permission is required for use, dissermination or sharing of iClick2Learn intellectual property.
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Stories stick T, icickatearn

We tell them every day!

Video is easy...

e 2.5 mins max!

« Plain english

* Low production value = authentic

« 4 stories you can start with now
Staff member

Beneficiary

Donor

Volunteer
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o Who is the hero? T icickateart

Not you.
The hero is the person you’re helping.

How can you share their story of
challenges, opportunities and triumph?
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Funding pyramid T, icickatearn

Enabling Gifts Planned
Giving / Wills
Major Giving

Consistent Donors
Sustaining Gifts

Size of Gift

First and Renewal Gift Donors
35
First-Time Givers

Universe of Prospective Donors

Number of People
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Take action T, icickatearn

* Develop the ask

* Prepare the marketing and communication
collateral

« Develop your promotional schedule

* Work out who is doing what

« Set measurable goals to monitor and adjust
if it isn’t working

» Build relationships, networks and a
database
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Campaign plan

((fy iClick2Learn

funding for?

What are When will the
you seeking campaign
funding for? start?
When will it
finish?
What is your What is the
fundraising funder target?
goal? Goal / average
amount =
funders
What will Who will fund
you use the you?
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Action plan

((fy iClick2Learn
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Your schedule

ﬁ‘ iCIick2Learn®

Jan | Feb

March

April

May

June

July

August

Sept

Oct

May Campaign

“Develop prospect
lists

-Train team

~Prepare
presentation
materials and
handouts.

-Conduct donor
contacts

XXX Party

-Planning

Concert — August

“Planning

Concert-
26

“Planning

House
Parties

Newsletter

Thank you calls X X

Year end appeal
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